Free trade zones are important regions for development of business activities and detecting important factors for development of these regions plays essential role for development of economy. This paper presents an empirical investigation to determine the factors influencing the performance of the incentive polities of free trade zones in Iran. The study designs a questionnaire consists of 34 questions. Cronbach alpha is equal to 0.809, which is well above the minimum acceptable level. In addition, Bartlett's Test of Sphericity yields a Chi-Square value of 2392.31 with Sig. = 0.000. Using principal component analysis with rotation, the study has detected six important factors influencing on development of free trade zones including government support, financial capability, development strategy, product competition, infrastructure and consultation services.
Introduction
Free trade zones (Urquidi, 1993) are important regions for development of business activities (Facchini & Willmann, 1999) and detecting important factors for development of these regions plays essential role for development of economy (Krugman, 1991; Miyagiwa, 1993; Rasiah, 1993; Zacharias Ma, 2015) . There have been several studies on detecting barriers on development of free zones in the world. Azad and Rostamnya (2012a) , for instance, studied the effect of information technology (IT) on development of businesses located mainly on free zones or in the borders of countries using analytical hierarchy process. The results of their survey have indicated that management was the most important factor, followed by cultural and social items. In addition, the other factors including technical, investment and organization items were in lower degree of importance. Azad and Rostamnya (2012b) investigated the effect of IT on developing businesses located mainly on free zones or in the borders of countries. They grouped factors in five different items including management, social and cultural, organizational, technical and investment factors. Tajzadeh-Namin (2012) presented a study for ranking various barriers on developing e-business in one of the Iranian free zones called Kish Island, which is located in south part of Iran and it is one of the most beautiful free zones of this country with tremendous opportunities for tourism industry. They gathered important factors in five different groups of economic, social and cultural, political, technology and software packages. In each group, decision makers determined different influencing factors and reported that the lack of a good infrastructure (0.206), the lack of good culture among ordinary people to use e-businesses (0.205), the lack of good knowledge on internet services among ordinary people (0.204) were some of the most important factors preventing e-business in this region. Nikfarjam and Zarifi (2015) explored the effects of entrepreneurial marketing factors on SMEs. They determined five factors including innovative approach, flexible marketing, customer, product strategy and resources, which are influencing the most on entrepreneurial marketing factors. Jafari (2013) aimed at developing a framework for the assessment of the performance of Iranian free trade zones by applying EFQM and VIKORE methods. They reported that the Strategy and policy had the highest weight. Feltenstein and Plassmann (2008) analyzed trade reform among the ASEAN countries. The standard method to prevent complete specialization in traded commodities was to distinguish goods both by physical type and place of origin by developing a computational approach in the context of a non-Armington dynamic general equilibrium model. They reported that trade liberalization was generally welfare improving for the ASEAN countries.
The proposed study
Free trade zones are important regions for development of business activities and detecting important factors for development of these regions plays essential role for development of economy. This paper presents an empirical investigation to determine the factors influencing the performance of the incentive polities of free trade zones in Iran. The study designs a questionnaire consists of 34 questions. Cronbach alpha is equal to 0.809, which is well above the minimum acceptable level. In addition, Bartlett's Test of Sphericity yields a Chi-Square value of 2392.31 with Sig. = 0.000. Table 1 demonstrates the summary of some basic statistics associated with the data. As we can observe from the results of Table  1 , all data are within desirable levels and we can therefore proceed the next step. Table 2 shows the results of Total variance for all components. Moreover Fig. 1 shows the results of Scree plot. As we can observe from the results of Scree plot, there are six items, which influence the most on the development of free zone regions. Table 3 also presents the results of principle component analysis after rotation. 
Discussion and conclusion
According to the results of principal component analysis with rotation, the study has detected four important factors influencing the most on development of free trade zones including government support, financial capability, development strategy and consultation helps. The first and the most important factor in terms of factor loading is associated with government support and it includes four sub-components including Created supportive services, Insurance export, Customs exemptions and Disputes with factor loadings of 0.856, 0.852, 0.821 and 0.807, respectively. The second factor is related to financial support and it includes four sub components including Subsidies on inputs, Export income tax cuts, Repayment of customs duties and Currency supply with factor loadings of 0. 
